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Current survey shows:

Glass is consumers’ favourite

In August 2025, Aktionsforum Glasverpackung conducted a
representative survey™* in collaboration with YouGov of 2,011
consumers in Germany.

The result:

Glass packaging is the undisputed favourite among
consumers in a direct comparison of packaging

materials.
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Top ratings i
for glass
packaging Glass is the packaging
(at same price) winner in 7 out of 9

@ food and beverage

m\ 21% categories

" No preference (at same price)

The frontrunners:
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11% » No other packaging achieves

4% PET comparable top score‘s

| e Only in the case of dairy products
Meta (33%) and prepared meals (23%) glass
does not occupy a leading position
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Glass is considered the most
environmentally friendly
packaging material.

89%0

classify glass as very or rather Retailers should

environmentally friendly # far £f d
ahead of plastic (8%), cardboard offer more products

(28%), and metal (35%). in glass packaging

olele

Glass is a popular 62% 49% 44%

packaging material

for private labels e Because glass is environmentally
friendly and fully recyclable (62%).

e Because products in glass appear

Glass is the clear number one favorite to be safer for health (49%).
among packaging types in 7 out of 9 « Because products in glass appear
food and beverage categories, to be more hygienic (44%).

including private labels.

Especially high request:

76647 35a

Sweet Alcoholic Spices
spreads beverages

The results show:

Glass is clearly the consumer's favorite among packaging materials. However,
there is a wide gap between consumer preferences and reality. For the
Aktionsforum Glasverpackung, the survey results are a clear appeal to
manufacturers and retailers: Consumers want more food and beverages in

glass!
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*The data in this survey is based on online interviews with members of the YouGov panel who agreed to participate in advance. A total of 2,011 people were surveyed between
15 and 18 August 2025. The survey was quota-adjusted according to age, gender and region, and the results were then weighted accordingly. The results are representative of
the resident population in Germany aged 18 and over.



